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Ⅰ. Financial Results for FY 2023 2Q



Foreign Exchange Rates
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FY2022

6 months

FY2023

6 months

Forecast of

FY 2023

(Aug. 10th 2023)

FY2022

End of

December

FY2023

End of

June

US dollar 123.1 135.0 135.0 132.7 144.9

Pound 159.5 166.7 160.0 160.0 182.9

Euro 134.3 145.9 145.0 141.4 157.6

Singapore dollar 90.1 101.0 97.0 98.7 106.9

Chinese yuan 18.9 19.4 20.0 19.0 19.9

Denmark krone 18.0 19.6 19.1 19.0 21.1

Taiwan dollar 4.2 4.4 4.5 4.3 4.6

Hong Kong dollar 15.7 17.2 17.1 17.0 18.5

Indian rupee 1.62 1.65 1.68 1.61 1.78

South Korean won 0.0998 0.1044 0.1050 0.1055 0.1100

Brazillian real 24.3 26.6 26.5 25.4 30.0

Indonesian Rupiah 0.0086 0.0090 0.0092 0.0085 0.0097

Thai  Baht 3.6 3.9 3.8 3.8 4.0

Malaysia Ringgito 28.7 30.2 30.5 30.0 30.9

Viet Nam Dong 0.0053 0.0057 0.0058 0.0056 0.0060

Philippine Peso 2.38 2.46 2.51 2.40 2.64

Average of Period End of Period



Summary of Financial Results for FY 2023 2Q

■
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In the second quarter, following the first quarter, the economy recovered in Japan. Strong performance due to continued 

expansion of overseas demand. Full-year forecasts have been revised upward, including first half of the fiscal year 

results upward and foreign exchange rate forecasts change.

Japan:     The difficulty in procuring the parts and materials last year has been resolved. Owing to it, sale has increased due to
the focus on enabling expanding sales in the restaurant market, also expanding and developing the customers of the
non-restaurant market such as food retail business and food processing business.

Overseas: Sales increased due to the focus on product supply in response to continued demand, also the business performance
of the acquired companies last year contributed to sales.

Despite to effect of soring the materials price and labor cost, we posted an increase in income due to higher sales and the effect of 

price revisions.

■ Sales : 183.7 billion yen (increased 22.3% year-on-year)

□ Japan : 101.3 billion yen (increased 13.9%)

□ Overseas : 82.4 billion yen (increased 34.6%) Overseas sales ratio : 44.9% (increased 4.1pt)

*Calculated based on reporting segments: "Americas" and "Europe and Asia"

□

□

■ Operating Income : 22.9 billion yen (increased 73.4%) Operating income margin : 12.5%  (increased 3.7pt)

□ Japan : 13.4 billion yen (increased 68.3%) Operating income margin：13.3% (increased 4.3pt)

□ Overseas : 10.0 billion yen (increased 75.8%) Operating income margin：12.2% (increased 2.9pt)

*Calculated based on reporting segments: "Americas" and "Europe and Asia"

□

■ Ordinary Income : 28.8 billion yen (increased 19.3%)

□ Foreign exchange gains of 3.9 billion yen from deposits in foreign currencies were recorded as non-operating income.

(11.0billion yen of foreign exchange gains were recorded in the previous fiscal year.)

■ Profit Attributable to Owners of Parent : 19.9 billion yen (increased 20.1%)

Japan: Expanded sales of centered on mainstay products for Deepen of the restaurant market and aggressive development
of the non-restaurant market.
Quickly respond to capital investment demand in the food service industry as the economy recovers. Sales increased.

Overseas: Focused on product supply to continued demand and worked to productivity improvement ,also the business  
performance of the acquired companies last year contributed to sales.

Despite to effect of soring the materials price and labor cost, we posted an increase in income due to higher sales and the effect of 

price revisions.



Consolidated Business Performance 

Amount Percentage Amount Percentage Change

(%) (%)

FY 2022 FY 2023

Year-on-year

6 months results

Percentage

(%)
(Millions

of yen)

(Millions

of yen)

(Millions

of yen)

Sales
150,245 100.0 183,791

Cost of sales
96,795 64.4 115,873

100.0 +33,546 122.3

Gross profit
53,449 35.6 67,918

63.0 +19,077 119.7

Selling, general and

administrative expenses 40,186 26.7 44,923

37.0 +14,468 127.1

Operating income
13,263 8.8 22,994

24.4 +4,738 111.8

15.7 +4,670 119.3

12.5 +9,731 173.4

Profit attributable

to owners of parent 16,594 11.0 19,930

Ordinary income
24,159 16.1 28,830

6 months results

10.8 +3,336 120.1

5



Factors for Change in Consolidated Sales by Japan and Overseas
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（Millions of yen）

150,245 

183,791 

 

 

 

Japan
+12,371

Overseas
+15,392

Foreign
Exchange Effects

+5,784

120,000

140,000

160,000

180,000

200,000

FY2022 6 months
Results

FY2023 6 months
Results



Year-on-year Comparison of Sales by Reporting Segments
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Japan
88,986
(59.2%)

Japan
101,357
(55.1%)

Americas
36,840
(24.5%)

Americas
46,264
(25.2%)

Europe and Asia
24,418(16.3%)

Europe and Asia
36,170(19.7%)

Consolidated
150,245

Consolidated
183,791

0

50,000

100,000

150,000

200,000

FY2022 6 months
Results

FY2023 6 months
Results

（Millions of yen）

*Figures in parenthesis indicate component percentages.
*Classified according to the location of the head offices. (e.g. Lancer Europe is included in “Americas”) 
(This is a classification for internal management control, and we use the same classification for reporting segments in the quarterly report.)



Factors for Change in Consolidated Sales by Product Groups
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150,245 

183,791 

 

 

 

 

 Ice Machines
+13,469

Refrigerators
+5,824

Dish Washers
+2,057

Dispensers
+4,384

Other Products
+3,249

Maintenance
and Repair

+3,384

Non Hoshizaki
Products
+1,180

120,000

140,000

160,000

180,000

200,000

FY2022
6 months
Results

FY2023
6 months
Results

Factors for Change in Consolidated Sales by Product Groups

（Millions of yen）

Ice Machines Refrigerators Dish Washers Dispensers
Other

 Products

Maintenance

and Repair

Non

Hoshizaki

 Products

Total

 Amount

Japan +1,248 +4,699 +823 +891 +1,947 +1,012 +1,751 +12,371

Percent to

total change
+10.1% +38.0% +6.7% +7.2% +15.7% +8.2% +14.2% +100.0%

Overseas +12,221 +1,125 +1,234 +3,493 +1,302 +2,372 -570 +21,175

Percent to

total change
+57.7% +5.3% +5.8% +16.5% +6.1% +11.2% -2.7 % +100.0%

Americas +4,725 -949 +1,190 +3,355 -7 +1,755 -645 +9,424

Percent to

total change
+50.1% -10.1 % +12.6% +35.6% -0.1 % +18.6% -6.8 % +100.0%

Europe/Asia +7,496 +2,073 +43 +138 +1,309 +617 +75 +11,752

Percent to

total change
+63.8% +17.6% +0.4% +1.2% +11.1% +5.3% +0.6% +100.0%

Consolidated +13,469 +5,824 +2,057 +4,384 +3,249 +3,384 +1,180 +33,547

Percent to

total change
+40.2% +17.4% +6.1% +13.1% +9.7% +10.1% +3.5% +100.0%



Factors for Change in Consolidated Operating Income
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13,263 

22,994 

 

 

Selling, General and
Administrative Expenses 

Increase Factors
-3,524

 

Selling, General and
Administrative Expenses

-155

Sales Increase Factors
+9,877

Gross Profit Increase 
Factors
+2,929

(35.6%→37.2%)

 Selling, General and
Administrative Expenses

+605

10,000

15,000

20,000

25,000

30,000

FY2022
 6 months
Results

FY2023
 6 months
Results

*The figures in parentheses indicate the ratio of sales to total sales.

*Foreign exchange rate effects are shown separately.（Millions of yen）



Factors for Change in Consolidated Operating Income

by Japan and Overseas

13,263 

22,994 

 

 

Amortization
of goodwill

-123
  

Japan
+5,471

Overseas
+3,746  

Foreign
Exchange Effect

+605

Consolidated
Adjustment

+32

10,000

14,000

18,000

22,000

26,000

FY2022
6 months
Results

FY2023
6 months
Results

10

（Millions of yen）



Amortization of Goodwill Amortization of Goodwill 

Impact of Goodwill Amortization
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13,263
(8.8%)

22,994
(12.5%)204

327

13

195

13,481
(9.0%)

23,517
(12.8%)

0

7,000

14,000

21,000

28,000

FY2022 6 months
Results

FY2023 6 months
Results

204

327

13

195

218

523

0

150

300

450

600

FY2022 6 months
Results

FY2023 6 months
Results

Impact of Goodwill Amortization

*Percentages in parentheses indicate sales ratio. 

（Millions of yen）

Amortization of intangible asset
Amortization of goodwill

Operating income

Amortization of Goodwill
+ Operating Income 

Amortization of Goodwill
+ Operating Income （Millions of yen）



Breakdown of Foreign Exchange Gain and Loss
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8,423
(115.0→
136.6)

160
(130.5→
142.6)

2,491

11,074

3,501
(132.7→
144.9)

39
(141.4→
157.6)

377

3,917

0

3,000

6,000

9,000

12,000

USD CAD Others
(Settlement, etc.)

Total

Deposits in foreign currencies *The figures in parentheses show the movement of the exchange rate 
from the end of the previous FY to the end of the current period.

（Millions of yen） Left ： FY2022 6 months Results
Right ： FY2023 6 months Results

・Converted Canadian 
and Australian dollars to 

U.S. dollars in 2Q 2022

・Converted Swiss franc 
to Euro in 4Q 2022



Amount Amount
Change

(Millions of yen) (Millions of yen) (Millions of yen)

Current assets 328,240 77.5 365,450 77.8 +37,209

 (Cash and cash equivalents) 226,066 53.4 248,666 52.9 +22,599

 (Notes and accounts

 receivable-trade) 45,783 10.8 54,896 11.7 +9,113

 (Inventory) 51,826 12.2 56,715 12.1 +4,888

Non-current assets 95,366 22.5 104,186 22.2 +8,820

Total assets 423,607 100.0 469,637 100.0 +46,030

Current liabilities 102,987 24.3 115,882 24.7 +12,895

 (Notes and accounts

 payable-trade) 32,714 7.7 35,613 7.6 +2,898

Non-current liabilities 28,370 6.7 29,384 6.3 +1,014

Total liabilities 131,357 31.0 145,266 30.9 +13,909

Total net assets 292,249 69.0 324,370 69.1 +32,120

Total liabilities and net assets 423,607 100.0 469,637 100.0 +46,030

226,065 248,666 +22,601
Cash and deposits

(including long-term deposits)

As of December 31, 2022 As of June 30, 2023

Percentage

(%)

Percentage

(%)

Consolidated Balance Sheet連結貸借対照表

13

Consolidated Balance Sheet



Total AssetsTotal Assets Net AssetsNet Assets

Comparison of Consolidated Total Assets and Net Assets
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423,607 

469,637 

0

120,000

240,000

360,000

480,000

As of December 31
2022

As of June 30
2023

292,249 

324,370 68.2%

68.2%

0.0%

25.0%

50.0%

75.0%

100.0%

0

120,000

240,000

360,000

480,000

As of December 31
2022

As of June 30
2023

Shareholder equity ratio

（Millions of yen） （Millions of yen）



Ⅱ. Key Factors of Financial Results for FY 2023 2Q



Japan : Number of Major Restaurant Chains (Year-on-year Change)
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(Source: Japan Food Service Association “Trend Survey on the Food-Service Industry Annual Data”) 

（％）

 Major restaurant chains' store numbers are on a decline from 2020 continuously.

95.0

97.5

100.0

102.5

105.0

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.

Jan. Feb. Mar. Apr. May Jun.

98.9% 98.4% 98.7% 98.6% 98.7% 98.5%

2019 levels 92.9% 92.1% 92.2% 92.5% 92.2% 92.8%

Number of Restaurants

Year-on-year



Japan : Sales of Major Restaurant Chains (Year-on-year Change)
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40.0

70.0

100.0

130.0

160.0

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.

(Source: Japan Food Service Association “Trend Survey on the Food-Service Industry Annual Data”) 

（％）

 Food service consumption is recovering following the COVID classified as “Class 5”. Food service consumption is recovering following the COVID classified as “Class 5”.

 Due in part to increased inbound demand, overall sales in June were 111.8% year-on-year.

2019-year (Before COVID)comparison was 103.5%.

Jan. Feb. Mar. Apr. May Jun.

115.3% 123.5% 118.8% 115.8% 111.8% 111.8%

2019 levels 104.2% 103.8% 101.5% 107.0% 107.6% 103.5%

Sales

Year-on-year



Japan : Sales by Type of Business in Major Restaurant Chains

(Year-on-year Change)
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(Source: Japan Food Service Association “Trend Survey on the Food-Service Industry Annual Data”) 

（％）

100.0

 Year-on-year recovery sales in all business categories. 

In  Pubs/Bars the customers exceeded that of FY19 in the early evening hours.

However the return of customers in the late evening hours is still low.

40.0

120.0

200.0

280.0

360.0

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.

Casual restaurant

Cafe

Pub/Bar

Dinner restaurant

Fast-food

Jan. Feb. Mar. Apr. May Jun.

110.2% 110.2% 110.9% 112.9% 110.4% 111.2%

2019 levels 117.9% 116.3% 113.2% 121.5% 120.5% 115.6%

119.6% 139.0% 126.2% 118.0% 112.0% 111.8%

2019 levels 96.3% 95.1% 93.3% 96.0% 97.8% 93.9%

159.0% 283.9% 189.4% 131.9% 122.5% 114.7%

2019 levels 58.1% 64.5% 64.5% 64.8% 66.3% 66.1%

134.0% 169.4% 136.2% 122.4% 114.6% 113.0%

2019 levels 85.0% 88.9% 89.1% 92.6% 97.3% 91.5%

119.6% 140.3% 127.5% 124.3% 118.8% 116.0%

2019 levels 85.6% 89.2% 94.4% 94.3% 99.4% 96.7%

Each type of business

Sales

Fast-Food 

Casual Restaurant

Pub/Bar

Dinner Restaurant

Café



Japan : Year-on-Year Change in Sales

94.4 

103.1 

113.9 
115.6 

116.9 

111.0 

70

85

100

115

130

FY2022 1Q
Results
('22/1-3)

FY2022 2Q
Results
('22/4-6)

FY2022 3Q
Results
('22/7-9)

FY2022 4Q
Results

('22/10-12)

FY2023 1Q
Results
('23/1-3)

FY2023 2Q
Results
('23/4-6)

19

（％）

 Following the COVID classified as Class 5, investment demand in the food service 

industry recovered along with the trend of the economy. Sales increased by prompt 

responding to the demand recovery.

YoY FY 2022 FY 2023
change Results 6 months
Japan 106.4% 113.9%



Overseas : Year-on-Year Change in Sales (Local Currency Basis)

Americas
117.6

111.1
109.3 101.7 116.1

Americas
112.3

Europe
141.3

97.7

182.1
186.1

163.1

Europe
178.2

Asia
123.6

151.2

120.2
113.5

124.1

Asia
130.9

40.0

100.0

160.0

220.0

280.0

FY2022 1Q
Results
('22/1-3)

FY2022 2Q
Results
('22/4-6)

FY2022 3Q
Results
('22/7-9)

FY2022 4Q
Results

('22/10-12)

FY2023 1Q
Results
('23/1-3)

FY2023 2Q
Results
('23/4-6)

20

（％）

*Classified according to the location of the head offices. (e.g. Lancer Europe is included in Americas) 

(This is a classification for internal management control, and we use the same classification for reporting segments in the Annual Securities Report.)

YOY FY 2022 FY 2023
change results 6 months

results
Americas 108.7% 114.5%
Europe 150.7% 170.9%
Asia 122.7% 129.3%



Ⅲ．Business Forecast for FY 2023 



Business Forecast for FY 2023

22

 The first half result exceeded initial expectations. Japanese economy recovered. Overseas 

demand was solid. Acquired companies last year contributed to earnings.

 Revised our earning forecast due to above factors and revision of foreign exchange rates 

assumption. 

 （Key Exchange rates (average of  the period) : 125 yen per US dollar, 135 yen per Euro, 145 yen.）

Amount Percentage Amount Percentage Amount Percentage Change Change Percentage

(%) (%) (%) (%)

FY 2022 FY 2023

results forecast

Feb 10th, 2023

Year-on-year

FY 2023

forecast

Aug 10th, 2023

Over forecast

Percentage

(%)
(Millions

of yen)

(Millions

of yen)

(Millions

of yen)

(Millions

of yen)

(Millions

of yen)

Sales
321,338 100.0 350,000 100.0 355,000 100.0 33,662 110.5 5,000 101.4

3,000 101.3

Gross profit
111,819 34.8 126,000 36.0 128,000 36.1 16,181 114.5 2,000 101.6

Cost of sales
209,519 65.2 224,000 64.0 227,000 63.9 17,481 108.3

-1,000 98.9

Operating income
27,915 8.7 34,000 9.7 37,000 10.4 9,085 132.5 3,000 108.8

Selling, general and

administrative expenses 83,903 26.1 92,000 26.3 91,000 25.6 7,096 108.5

6,900 119.7

Profit attributable

to owners of parent 24,345 7.6 23,300 6.7 29,000 8.2 4,655 119.1 5,700 124.5

Ordinary income
37,763 11.8 35,100 10.0 42,000 11.8 4,237 111.2



Ⅳ. Company Profile and Overview of Business 



Company Profile

 Company name : HOSHIZAKI CORPORATION

 Head Office : 3-16 Minamiyakata, Sakae-cho, Toyoake-shi, Aichi

 Representative : Yasuhiro Kobayashi, 

Representative Director, President & COO

 Establishment : February 1947

 Business : Research and development, manufacturing, sales, maintenances and service

of commercial kitchen appliances & equipment.

 Capital stock : 8,070 million yen (As of December 31, 2022)

 Consolidated business performance : Sales : 321,338 million yen

(Fiscal Year ended December 31, 2022) Operating income :   27,915 million yen

Profit attributable to owners of parent  :   24,345 million yen

(*Net income is attributable to shareholders of the parent company.)

 Number of consolidated group companies : 56 companies

(19 companies in Japan, 17 companies in Americas, 20 companies in Europe and Asia)

(As of June 30, 2023  *Including HOSHIZAKI CORPORATION)

 Number of employees : 1,165 persons (HOSHIZAKI CORPORATION)

13,360 persons (Group total) (As of June 30, 2023)

 Number of sales offices in Japan : 433 places *Including Service Centers (As of June 30, 2023)

24



HOSHIZAKI CORPORATION.

HOSHIZAKI EUROPE LIMITED

HOSHIZAKI EUROPE B.V.

LANCER EUROPE

HOSHIZAKI AMERICA, INC.

LANCER CORPORATION

HOSHIZAKI TAIWAN CORPORATION

HOSHIZAKI SUZHOU CO.,LTD.

HOSHIZAKI LANCER

Suzhou Plant

HOSHIZAKI 
EUROPE LIMITED

(UK)

HOSHIZAKI HONG KONG CO.,LTD

Western Refrigeration PVT.LTD.

Western 
Refrigeration

Peachtree City Plant Griffin Plant 

Lancer Mexico Plant

Lancer America Plant

JACKSON

JACKSON WWS, INC.HOSHIZAKI KOREA CO.,LTD.

Main Plant (Aichi) 

Shimane Yokota Plant 

Shimane Plant 

Shimane First Plant 

Shimane Second Plant 

Shimane Third Plant 

Macom

Acos Macom Industria e Comercio Ltda,

HOSHIZAKI (THAILAND) LTD

HOSHIZAKI PHILIPPINES CORPORATION

※As of June 30, 2023

Oztiryakiler Madeni Esya San. Ve Tic A.S.
LANCER DE MEXICO, S.A.DE C.V.

Lancer Shanghai CO.,LTD.

Global Network, Production and Sales Offices

25

BREMA GROUP S.p.A. 

HOSHIZAKI SHANGHAI CO.,LTD.

HOSHIZAKI SINGAPORE PTE LTD

PT. HOSHIZAKI INDONESIA

HOSHIZAKI MALAYSIA SDN. BHD.

HOSHIZAKI VIETNAM CORPORATION

Beijing Royalkitchen Science and Technology Co., Ltd.

:



Ice
Machines

18.6%

Refrigerators
28.7%

Dishwashers
6.5%

Dispensers
7.4%

Others
9.4%

Maintenance
and Repair

17.6%

Non Hoshizaki
Products

11.8%

Main Product Group and Sales Breakdown
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Sales for

FY 2022

321,338

Million Yen

Others

Steam Convection

Oven

Vacuum Packing

Machine

Dough Conditioner Hot & Cold Meal

Serving Cart  

Draft Beer DispenserDispenser

Dispensers

Cold Water

Dispenser

Ice machines

Cube Ice Maker Ice Dispenser

Refrigerators

Refrigerator

Dishwashers

Dishwasher
Rack Conveyor

Dishwasher

Under-Counter

Refrigerator
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★

‘87 ‘88 ‘89 ‘90 ‘91 ‘92 ‘93 ‘94 ‘95 ‘96 ‘97 ‘98 ‘99 ‘00 ‘01 ‘02 ‘03 ‘04 ‘05 ‘06 ‘07 ‘08 ‘09 ‘10 ‘11 ‘12 ‘13 ‘14 ‘15 ‘17‘16 ‘18 ‘19 ‘20 ‘21 ‘22

(Millions of Yen) (Millions of Yen)

Acquired Lancer 
Corporation 

in February 2006. 

Acquired Gram 
Commercial A/S 

in September 2008. Number of consolidated group 
companies. 

4 companies �27 companies 

Acquired Western Refrigeration 
Private Limited in January 2013 
and acquired assets of Jackson 

MSC LLC.
Acquired Acos Macom Industria e 

Comercio Ltda in July 2013.

●

■ : Sales (Left axis) 

: Operating income (Right axis)

Acquired Zhejiang Iceshare
Refrigerating Appliance Co.,LTD

in June 2015. 

�Recorded a record sales and operating income.

Acquired Brema
Group S.p.A 
in July 2022. 



Notes on the Appropriate Use of this Document

 This document includes the forward-looking statements and data concerning business performances, 

strategies, and business plans of HOSHIZAKI CORPORATION (“the Company”). 

 The forward-looking statements and data in this document are not historical facts, but the Company’s 

forecast based on currently available information. 

 Because potential risks and uncertain factors, such as economic trends, competition with other 

companies, are included in this document, please be noted that actual business performance, business 

development, and financial situation of the Company may differ significantly from the forecast due to 

various factors, such as future economic trends, competition in the industry, market demand, other 

economic, social, and political situations. 

 This presentation is an English translation of the material initially written in Japanese, which should be 

considered to be the primary version.

If you have any inquiries concerning this document and 
our IR activities, please contact as below:

HOSHIZAKI CORPORATION
Corporate Planning & Strategy Dept.

TEL (0562) 96-1320

URL  http://www.hoshizaki.co.jp/
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