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Assumed foreign exchange rates

FY 2018 2nd Q FY 2018 FY 2019 2nd Q

Average End Average End Average End Average End
of period of period of period of period of period of period of period of period

US dollar 110.5 110.4 106.0 106.0
Sterling pound 149.6 | 1445| 147.3| 140.4| 142.4| 1365| 147.0| 147.0
1315| 127.9| 1303| 127.0| 1243| 1224 1250 1250
81.9 80.7 81.8 81.0 80.9 79.6 82.0 82.0
17.0 16.6 16.7 16.1 16.2 15.6 16.9 16.9
17.6 17.1 17.4 17.0 16.6 16.4 17.3 17.3
3.6 3.6 3.6 3.6 3.5 3.4 3.6 3.6
13.8 14.0 14.0 14.1 14.0 13.7 14.1 14.1
0.1012 | 0.0988| 0.1005| 0.0994| 0.0962| 0.0933| 0.1000| 0.1000
1.73 1.65 1.66 1.59 1.58 1.57 1.55 1.55
31.8 28.6 30.3 28.6 28.6 28.1 29.0 29.0
0.0079| 0.0077| 0.0078| 0.0077| 0.0078| 0.0077| 0.0078| 0.0078
3.4 3.3 3.4 3.4 3.4 3.5 3.3 3.3
27.6 27.3 27.3 26.6 26.7 26.0 27.5 27.5
0.0048 | 0.0048| 0.0048 | 0.0048| 0.0047| 0.0046| 0.0048 | 0.0048
2.11 2.09 2.11 2.13 2.13 2.12 2.09 2.09
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Key points in consolidated business performance

The second quarter of fiscal year ending December 3 1, 2019
B Net sales: 149,631 million yen (down 0.2% year-on-year change)

O
O
O

Japan: 97,899 million yen (down 3.1% year-on-year change)

Overseas: 51,732 million yen (up 5.8% year-on-year change)

Overseas sales ratio: 34.6% (up 2.0% year-on-year change)

*Calculated based on reporting segments: “American States” and “Europe and Asia”

In the Japanese market, reduction of capital investment due to sales decrease at chain store (existing stores) and labor
shortages, slowing down sales activity by correspondence for misconducts survey and a fall in special demand for
dishwashers that we enjoyed in the previous fiscal year contributed to decrease in sales. Among customers, sales to
those such as Restaurants, Mercantile stores were lower than previous fiscal year although some customer such as
Agricultural and fishery Industries, Amusement facilities etc, Office and factories were strong.

In the overseas market, HOSHIZAKI AMERICA contributed to increase in sales because there is no impact of
unfavorable weather like heavy snow that effected to sales in the previous fiscal year in US. JACKSON also contributed
to increase in sales due to a growth of Dish washers sales. In Asia, WESTERN contributed to sales due to a growth of
sales.

B Operating income: 18,631 millions yen  (down 13.1% year-on-year change)

O O OooOoo

Japan: 12,707 millions yen (down 16.4% year-on-year change, Operating income margin 13.0%)

Overseas: 6,457 millions yen (down 4.0% year-on-year change, Operating income margin 12.5%)

In Japan, operating income decreased due to impact of lower sales and increase of SGA such as survey costs for
misconducts.

Overseas, operating income decreased mainly due to increase of SGA such as survey costs for misconducts in
HOSHIZAKI AMERICA.

Operating income margin fell below that of previous fiscal year to 12.5%. (In the previous fiscal year, operating income
margin 14.3%)

B Ordinary income: 18,451 millions yen  (down 10.4% year-on-year change)
O Foreign exchange losses of 1,270 million yen on deposits in foreign currencies were recorded as non-operating

expense.(In the previous fiscal year, 1,640 million yen of foreign exchange losses were recorded.)

B Profit attributable to owners of parent: 12,800 million yen (down 8.3% year-on-year change)
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Summary of consolidated business performance

The second quarter of fiscal year ending December 3 1, 2019

FY 2018 2Q FY 2019 20
results forecast FY 2019 2Q results

(19.5.7)
Year—on-year change | Over business forecast

Amount Percentage Amount Percentage Amount Percentage| Change Percentage Change Percentage

(Millions (%) (Millions (") (Millions (%) (Millions ) (Millions (%)
of yen) of yen) of yen) of yen) of yen)

sales

HHHIIIIIIIIIIIIIIIIII

149, 985 100.0 153, 300 100.0 § 149, 631 100.0 -353 99.8 -3, 668 97.6

Cost of sales

92, 368 61.6 95, 500 62.3 92, 642 61.9 274 100.3 -2,857 97.0
HIHHHIHHHHIHIIIIIIIIII

57,616 38. 4 57, 800 37.17 56, 988 38.1 -628 98.9 -811 98.6
Selling and general
administrative
expenses 36, 169 24.1 38, 400 25.0 38, 357 25.6 2,187 106. 0 -42 99.9
Operating income

21, 4417 14.3 19, 400 12.7 18, 631 12.5 -2,815 86.9 -768 96.0

Ordinary income

20, 591 13.7 20, 350 13.3 18, 451 123 -2,139 89.6 —1,898 90.7

Profit attributable
to owners of parent

13, 964 9.3 13, 600 8.9 12, 800 8.6 -1.163 91.7 -799 94. 1

| III
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Factors for change in consolidated net

(by Japan and overseas)

(Millions of yen)

156,000
152,000 Overseas
3,844
149,985 149 631
Foreign
Exchange Effect
148,000 A1,022
FY 2018 FY 2019
2nd Q 2nd Q
144,000 results results
140,000
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Year-on-year comparison of net sales by reportings  egments

(Millions of yen)

160,000
149,985 149,631
Europe and Asia Europe and Asia
16,882(11.3%) 18,550(12.4%)
American '
120,000 State Anerican
32,026 33,181
(21.4%) (22.2%)
80,000
40,000
0
FY 2018 2nd Q FY 2019 2nd Q
results results

*Figures in parenthesis indicate component percentages.

Classified according to the location of the head offices. (e.g. Lancer Europe is included in American States)
(This is a classification for internal management control, and we use the same
classification for reporting segments in the quarterly report.)
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Factors for change in consolidated net sales

(by product groups)

(Millions of yen)

152,000
Ice
machines
1,215
151,000 Refrigerators Maintenance
A125 and repair
680
Dish
hers

149,985 was

150,000 A631
: 149,631
Dispensers
A692 Non
Hoshizaki

FY 2018 Goods

149,000 2nd Q A930 FY 2019
2nd
results Q
results

148,000
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Factors for change in consolidated operating income

(Millions of yen)

22,000
21,447
Net sales
21,000 A135
Gross profit on sales
A492
(38.4%—38.1%)
20,000
FY 2018
2nd Q
results
19,000
18,631
Selling general and
administrative expenses
A2,187
(24.1%—25.6%)
18,000

FY 2019 2nd Q

results
*Percentages in parenthesis indicates the ratio to net sales.
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Factors for change in consolidated operating Income

(by Japan and overseas)

(Millions of yen)

22,000
21,447
21,000
20,000 FY 2018
2nd Q
results
Amortization
19,000 of g%%dwnl
A2,497  Oyerseas Foreign _ 18,631
A 185 Exchange Consolidated
effect adjustment
AS6 A102
18,000
FY 2019 2nd Q
results
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Impact of goodwill amortization (consolidated basis

Amortization of goodwill Amortization of goodwill
ilions of yen sations ot voro I L

480 28,000 Amortization of intangibl t
I Amortization of intangible asset = Amg:t:zgt:gﬂ gf g]ozgs\;ﬁle asse
396 I Amortization of goodwill 21,843 mmm Operating income

(14.6%) 142

364 18,994
360 21,000 2
254 (12.7%)_~-105
258
240 14,000
21,447
(14.3%) 18,631
0
120 7.000 (12.5%)
0
FY 2018 2nd Q FY 2019 2nd Q FY 2018 2nd Q FY 2019 2nd Q
) results results results results
Foreign exchange *Percentages in parenthesis indicate operating income margin.
rates(19) 108.6yen 110.0yen g I A ions otyany e o nd g
” . . . Amortization of goodwill and
The recognition of goodwill and intangible assets . . .
intangible assets imparment
*LANCER (Feb.2006 M&A : 17,451 Amortized over 10-year period) |+Macom (in2014 : 3,186)
*GRAM (Sep.2008 M&A : 6,759 Amortized over 12-year period) (in2015 : 1,791)
*Western (Jan.2013 M&A : 2,198 Amortized over 10-year period) |<Iceshare (in 2016 : 237 )
" ( " : 2,439 One-time amortization) +GRAM (in2017 : 1,800)
” ( " : 473 One-time amortization)
+JACKSON (Jan.2013 M&A : 1,006 One-time amortization )
” ( ” : 2,020 Amortized over 12-year period)
Macom  (Jul.2013 M&A : 6,690 Amortized over 15-year period)
slceshare (Jun.2015 M&A : 588 One-time amortization)
" ( " : 386 Amortized over 10-year period)
¥The amount of goodwill and intangible assets are calculated using the foreign exchange rates at the time of the acquisitions
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Breakdown of foreign exchange gain and loss

(consolidated basis)

(Millions of yen)
600

Left:FY2018 2nd Q results
Right:FY2019 2nd Q results

A600

A 1,200

A 1,800

42
(81.5
—82.3)
/[
:33_35 A375
83.3) (88.1
—81.1)
A1,000
(111.0
—107.7)
uUSsD CAD AUD

-: AG65

A143 (1125
(115.4 —110.4)
—110.8)

-: A101

A171

CHF

}

Deposits in foreign currencies

* Figures in parenthesis indicate the movements of
exchange rates from the end of the previous fiscal

Others
(Settlement etc.)

A1.270

A1,640

Total

foreign
year to the

end of the second quarter of the current fiscal yea .
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Summary of consolidated balance sheet

FY 2018 results FY 2019 2ndQ results

Component Component Year-on-year
Amount percentage Amount percentage change
(Millions of yen) (%) (Millions of yen) (%) (Millions of yen)

Current assets 272,560 814 284,684 81.3 12,123

205,263 61.3 210,357 60.1 5,094
padey o (CCSERE 31,183 9.3 39,861 11.4 8,677
— 31,910 95 30,261 8.6 1,649
62,318 18.6 65,496 18.7 3,178
Total assets 334,879 100.0 350,180 100.0 15,301
88,243 26.4 97,778 27.9 9,535
17,664 53 18,564 5.3 900
26,699 8.0 25,222 7.2 1,476
23,124 6.9 23,850 6.8 726
Total liabilties 111,368 333 121,629 34.7 10,261
223,510 66.7 228,551 65.3 5,040
334,879 100.0 350,180 100.0 15,301
(reloting g e deposts) 204,263 210,357 6,094
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Year-on-year comparison of consolidated total assets and ne

assets

(Millions of yen) (Millions of yen) (%)
360,000 360,000 100.0
334.879 350,180 —()—Shareholder Equity Ratio
290,000 290,000 75.0
66.4
O-
223,510
220,000 220,000 50.0
150,000 150,000 25.0
80,000 80,000 0
FY 2018 FY 2019 FY 2018 FY 2019
results 2nd Q results 2nd Q
results results
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Factors for change in consolidated cash flow

(Millions of yen)
140000 » Withdrawal of over 3-month time deposits +92,608
’ » Payments into over 3-month time deposits A71,004
* Purchase of property, plant and equipment A2,408

Cash flow from
investment activities

20,466
125,000
Cash flow from 118,477
financing activities Effect of exchange
A5 744 rate change
Cash flow from A1,949
110,000 operating activities
16,448 + Cash dividends paid A5,792 ]
Ending
balance for
FY 2019
95,000 2nd Q
89,256 « Profit before income taxes +18,505
s » Accrued expenses +7,586
Begmmng * Depreciation and amortization +2,366
balance for - Decrease in inventories +2,235
* Income taxes paid A5278
80.000 FY 2019 « Decrease of Advances received A1,476
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In Japan: Year -on-year change in the number of stores

of major restaurant chains

® The total number of stores changed to minus year-on-year for the first time
in 29 months.

(%)
105.0

102.5

100.0 /.\‘\._'__.—‘\‘;.—

97.5

| | | | \ ‘

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
Jan. Feb. Mar. Apr. May. Jun.
(Source: Japan Food Service Association “Trend Survey on the Food-Service Industry Annual Data”)
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In Japan: Year-on-year change in all store sales in major

restaurant chains

® All store sales were positive for the 31st consecutive month due to the
Increase in unit price per customer by increasing price.

(%)
105.0

102.5

A

97.5

| | | | \ ‘

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
Jan. Feb. Mar. Apr. May. Jun.
(Source: Japan Food Service Association “Trend Survey on the Food-Service Industry Annual Data”)
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In Japan: Year -on-year change in sales by type of

business in major restaurant chains

® Most types of business, especially first food, saw sales continue to grow
since the end of 2016. On the other hand, Pub restaurant/Pub and other
(%) turned negative year on year

112.0
Fast
Family food
106.0 restaurant
Fast Dinner
food J ’ restaurant
N\ 2N
Cafe
100.0
Family Pub restaurant
restaurant /Pub *Other
Cafe
94.0
*Other Pub restaurant
/Pub
Dinner
restaurant

| | |
88.0 2000 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

*Other: general restaurants, home-delivery pizza sto  res, and school lunch services, etc. Jan. Feb. Mar. Apr. May. Jun.
(Source: Japan Food Service Association “Trend Survey on the Food-Service Industry Annual Data”)
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In Japan: Year-on-year change in net sales

® Reduction of capital investment due to sales decrease at chain store (existing stores)
and labor shortages, slowing down sales activity by correspondence for misconducts
survey and a fall in special demand for dishwashers that we enjoyed in the previous
fiscal year contributed to decrease in sales.

(%)
111.0
year-on-year| FY 2017 | FY 2018
change results results
107.3
107.0 Japan 105.9%]| 102.5%
103.0
mulativ
99.0 Cumulative
total
96.9
95.2
95.0
FY 2018 FY 2018 FY 2018 FY 2018 FY 2019 FY 2019
1st Q 2nd Q 3rd Q 4th Q 1st Q 2nd Q
results results results results results results
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In Japan: New Products and Strategic Products that are

Expected to Contribute to Earnings

Exploring new business opportunities in existing markets Cultivating new markets

Soda Dispenser (automatic extraction) Refrigerators & Freezers Blast Chiller Dough conditioner
®Eliminate labor shortages by automatic @ Added cold table models, whose ® Enhanced usability with a 7-inch full-color ‘@ Enhanced insulation with a vacuum
extraction . energy saving performance is more LCD ) ) glass door to decrease condensation
® Stabilization of beverage quality enhanced than existing models ®The interior can be dried with the door shut  (First in the industry)
®Will be released in 2019 @ Structure that allows the removal of the | ®Released new 20 steps type that model @ Can be operated in sync with a steam
air filter without opening the front panel changed in May 2019 convection oven

®Released in December 2018 ®Added new large-scale models

®Released in August 2018

Steam convection oven Systematized dish washer .
®increased the range of product variations ®Automatic operation from cleaning to Water Electrolyzer _ Induction cooker hich v with
by adding products in 2/3 size storage ®Generate slightly acidic electrolytic ®Low-noise specifications which comply witt
®Equipped with 12 new functions, such as ®No button operation required during normal water within the range of food the revised Electrical Appliance and Material
automatic washing function and the operation (First in the industry) additives using dilute hydrochloric Safety Act. o _
adoption of touchscreen @ Automatic detection of empty stages(First acid salt water(First in the industry) ®The design embodies improved convenience
®Released in Jun 2018 in the industry) ®Released in February 2018 and high-grade sensibilities

®Orders scheduled to begin in August 2019 ®Released in December 2018

® 21 HOSHIZAKI



In overseas: * Year -on-year change In net sales

(%)
121.0

115.0

109.0

Overseas group
companies
(Local currency

103.0

Overseas group

year-on-year| FY 2017 | FY 2018
change results results 120.3
JPY
basis 106.9%| 106.2%
currency
basis 103.5%| 107.8%

basis)*
101.9

Overseas group
companies
(Local currency
basis)*
102.2

(Cumulative|total : 107.9)

Overseas group

companies companies
(JPY basis) (JPY basis)
100.7 98.2
97 O (Cumulative total:105.8)
FY 2018 FY 2018 FY 2018 FY 2018 FY 2019 FY 2019
1st Q 2nd Q 3rd Q 4th Q 1st Q 2nd Q
results results results results results results
*Overseas sales figures on a local currency basis are obtained by converting the overseas sales for the full period till
the second quarter of FY2019 to yen using actual foreign exchange rates of the first quarter of FY 2017.
® 22 HOSHIZAKI



In overseas: * 1 Year-on-year change in net sales by area

*2 (on Japanese ven basis

(%)
150.0 year-on-year| FY 2017 | FY 2018
change
results results 144 1
Americas| 107.5%] 100.2%
Europe
i 96.7%]| 119.2%
135.0 and Asia () ()
128.6
Europe
and Asia
1200 9574
105.0 Americas
' 99.4
100 O (Cumulative total:103.6)
' _ V 10? 6 Europe
Americas St : and Asia
91.4 : 95.9
900 (Cumutative-total : 109.9)

FY 2018 FY 2018 FY 2018 FY 2018 FY 2019 FY 2019

1st Q 2nd Q 3rd Q 4th Q 1st Q 2nd Q

results results results results results results

*1: Classified according to the location of the head offices. (e.g. Lancer Europe is included in American States)
(This is a classification for internal management control, and we use the same classification for reporting segments in the quarterly report.)
*2: Sales in local currencies are converted to yen based on the actual foreign exchange rates in each quarter.
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In overseas: * 1 Year-on-year change in net sales by area

*2 (on local currency basis

(%)
170.0
year-on-year| FY 2017 | FY 2018 159.9
change results results
Americas| 103.9%]| 102.4%
150.0 Europe
and Asia | 100.2%]| 119.4%
130.0 Europe
and Asia
118.1 Europe
112.5 and Asia
106.[7
110.0 (Cumulative total:117.5)
100.0 Loe.1 .
Americas 100.3 Americas
99.4
90.0 96.1 (Cumulative total:102.8)
FY 2018 FY 2018 FY 2018 FY 2018 FY 2019 FY 2019
1st Q 2nd Q 4th Q 1st Q 2nd Q
results results results results results

*1: Classified according to the location of the head offices. (e.g. Lancer Europe is included in American States)
(This is a classification for internal management control, and we use the same classification for reporting segments in the quarterly report.)
*2: Converting the overseas sales for the full period till the second quarter of FY 2019 to yen using actual exchange rates in the first quarter of FY 2017.

®
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In overseas: New products and strategic products that

are

expected to contribute to earnings

Americas

Ice machines

®Hoshizaki America began production of
cube ice maker for the first time

®Reduced delivery time by production
transfer from HOSHIZAKI Europe

@ Started production in June 2019

Ice machines

® Compliance with EU Environmental
Policy

®Expanded the product lineups of the
industry’s lowest running cost series with
good energy-saving performance

®Released a non-fluorocarbon refrigerant
ice dispenser in February 2019

Refrigerators

®The model targeted for Asian markets
(Silver Star)

®Enhanced cooling capability compared
with existing models

®Enriched the variations for special orders.

Ong?ngased a under counter model in May

Beverage dispenser

®Provide drink for 2 customers at the
same time

®Select 266 kinds of drink on touch panel

®Released in November 2018

Refrigerators

®OEM products by a manufacturer
in the Middle East

®Models for attacking the largest
market

®Released in July 2017

Dishwashers(Door type)

®The model targeted for Asian markets

® Achieved high spec same as
HOSHIZAKI dishwashers and competitive
price

®Released in May 2019

®

25
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In overseas: Expanding the sales network

Hoshizaki Europe B.V (Netherland)
GRAM COMMERCIAL A/S

HOSHIZAKI SHANGHAI CO.,LTD

Lancer Europe

*Shanghai <Beijing +Guangzhou
© UK - Germany Shenyang *Suzhou <Chengdu
- France - Netherland *Shenzhen <Tsingtao *Amoy <Xian
- Spain - Dubai L Hoshizaki Hong Kong Co., Limited

L Hoshizaki Korea Co., Ltd.(Established in January 2013)

OSHIZAKI (THAILAND) /
LIMITED

(Established in

February 2015)

b Thailand

OSHIZAKI PHILIPPINES
CORPORATION
(Established in September 2017)

- Philippines

Western Refrigeration Private Limited
(Acquired in January 2013)

+ Mumbai

HOSHIZAKI MALAYSIA SDN. BHD.
(Acquire in December 2015)

- Malaysia
HOSHIZAKI SINGAPORE PTE LTD
- Singapore
PT. HOSHIZAKI INDONESIA
(Established in February 2014)

- Indonesia HOSHIZAKI VIETNAM
CORPORATION
(Established in October 2016)

HOSHIZAKI LANCER

- Australia
- New Zealand

OSHIZAKI AMERICA, INC.

LANCER CORPORATION
Jackson WWS, Inc.
(Acquired in January 2013)

*Georgia *Massachusetts
*Texas *Ohio

*Florida *New York
*lllinois *Alabama
*Michigan +Washington
*Nevada +Missouri
+California

Acos Macom Industria e
Comercio Ltda

(Acquired in July 2013)
- Sao Paulo

*Kentucky
*Mexico

26
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Company profile

B Company name : HOSHIZAKI CORPORATION

B Head Office . 3-16 Minamiyakata, Sakae-cho, Toyoake-shi, Aichi

B Representative : Yasuhiro Kobayashi, President, Representative Director i

B Establishment : February 1947 e

B Business . Research and development, manufacturing and sales of cercial

kitchen appliances & equipment.

B Capital stock : 8,021 million yen (fiscal year ended June 30, 2019)

B Consolidated business performance : Net Sales : 292,774 million yen
(fiscal year ended December 30, 2018) Operating profit 36,446 million yen

Profit attributable to owners of parent : 25,717 million yen

B Number of consolidated group companies : 52 companies

(18 companies in Japan, 13 companies in American States, 21 companies in Europe and Asia)
(fiscal year ended June 30, 2019 *Including HOSHIZAKI CORPORATION)

B Number of employees : 1,182 persons (HOSHIZAKI CORPORATION)
13,081 persons (Group total) (fiscal year ended June 30, 2019)

B Number of sales bases in Japan : 437 places (fiscal year ended June 30, 2019)
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Global network (production and sales bases)

GRAM COMMERCIAL A/S

HOSHIZAKI EUROPE LIMITED

Peachtree City Plant Griffin Plant Lancer America Plant

GRAM COMMERCIAL A/S

s

HOSHIZAKI EUROPE B.V.

JACKSON WWS, INC.

— LANCER EUROPE

HOSHIZAKI AMERICA, INC.
HOSHIZAKI
EUROPE LIMITED L. Mexico Plant
(UK) HOSHIZAKI KOREA CO.,LTD. i
LANCER CORPORATION
o— || ||HOSHIZAKI VIETNAM CORPORATION
HOSHIZAKI (THAILAND) LTD
46—  HOSHIZAKI CORPORATION. ]
— ) JACKSON

HOSHIZAKI MALAYSIA SDN. BHD.

. 1

o = o k ; e *, .-=._;__ : ..v.- . ‘.

P Head office Plant (Aichi) Shimane head office Plant Shimane Second PI
° | - - e Macom
Western Refrigeration g . Sl Sy | A = TF
Shimane Yokota Plant Shimane First Plant Shimane Third Plant ®

Western Refrigeration PVT.LTD.

T S HOSHIZAKI LANCER

HOSHIZAKI SINGAPORE PTE LTD

HOSHIZAKI PHILIPPINES CORPORATION

PT. HOSHIZAKI INDONESIA

HOSHIZAKI TAIWAN, Inc.

HOSHIZAKI SUZHOU CO.,LTD. Agos Macom Industria e Comércio Ltda

HOSHIZAKI SHANGHAI CO.,LTD. HOSHIZAKI HONG KONG CO.,LTD

X As of the June 30, 2019.
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Main product group and sales breakdown

Other
C
b= | .
Vacuum packaging Steam convection
machine oven
i Other
Bl i 9.6% Ice machines
[%1 E&Y 17.4%
I | | i
=gl Maintenance
Dough conditioner Food Service cart And repair
16.9% Net sales for
FY 2018
292,774
Million yen
Non Hoshizaki
Goods
12.8%
_ Dish
Dispensersyashers

9.8%  7.3%

Dispensers
1

Dispensers Draft beer dispenser C9Ia water
dispenser

Ice machines

Cube ice machine Ice dispenser

Refrigerators

ITTI: =i

L] -.l"-h

Reach-in vertical Under counter
refrigerator refrigerator

Dish washers

= | o

Rack conveyor

Dish washer dish washer

E 30
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Long -term change in business performance

(consolidated basis)

(Millions of yen) *361446\(Millions of yen)
Acquired Zhejiang Iceshare 40.000
300,000 Refrigerating Appliance Co.,LTD 992 ’774
B :Netsales on June 2015. Y
—@-: Operating income \
Acquired Western Refrigeration Private Limited
in January 2013 and acquired assets of Jackson
MSC LLC.
Acquire Acos Macom Industria e Comercio Ltda
in July 2013.
225,000 30,000
Acquired Gram
Commercial A/S
- on September 2008.
Acquired Lancer Y
Number of consolidated group Corporation
companies. on February 2006.
150,000 4 companies =27 companies 20,000
Operating income
75,000 | Net sales ' | I | ‘ 10,000
0 l""lIIIIII II'IIII 0
FY Nov. FY Nov. FY Nov. FY Nov. FY Nov. FY Nov. FY Nov. FY Nov. FY Nov. FY Nov. FY Dec. FY Dec. FY Dec. FY Dec. FY Dec. FY Dec. FY Dec. FY Dec.
1987 1989 1991 1993 1995 1997 1999 2001 2003 2005 2006* 2007 2009 2011 2013 2015 2017 2018

*Recorded a record Net sales and operating income. * 12-month equivalent
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Notes on the appropriate use of this document

B This document includes the forward-looking statements and data concerning business performances,
strategies, and business plans of HOSHIZAKI CORPORATION (“the Company”).

B The forward-looking statements and data in this document are not historical facts, but the Company’s
forecast based on currently available information.

B Because potential risks and uncertain factors, such as economic trends, competition with other
companies, are included in this document, please be noted that actual business performance, business
development, and financial situation of the Company may differ significantly from the forecast due to
various factors, such as future economic trends, competition in the industry, market demand, other
economic, social, and political situations.

If you have any inquiries concerning this document and
our IR activities, please contact the following:

HOSHIZAKI CORPORATION
Accounting Department Planning Section

TEL (0562) 96-1320
URL http://www.hoshizaki.co.jp/
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